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INFRASTRUCTURE PROJECTS

« Mauke Project: Vai Tango Cave project completion
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«  Water Safety Signs and trailer maintenance
- Aitutaki signage (Update visitor centre sign, Maunga Pu sign)
« Atiu Tourism Office toilet

F VISITOR
s INFORMATION

Mauke Project - Vai Tango Cave Project isitor Information Sign - Aitutaki Maunga Pu Sign - Aitutaki




EVENT SUPPORT

« Tourism Week

- Taokotaianga 2019

« World Food Day - Potiki Makona Kai
« Netball in Paradise

« Te Ara o Te Onu launch

« National Careers Expo
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o Beach Games
e International Vo||eyba|| competition
« Cook Islands Culinary competition - Manava Takurua

ourism Week at Tereora College . World Food Day - Potiki Makono Kai
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EDUCATION AND TRAINING

DD Training

Kia Orana Customer Service Course

Auckland Institute of Studies Diploma Programmes
Kia Orana Values presentations

Mana Tiaki presentations
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TOURISM ENTERPRISE
DEVELOPMENT

Kia Orana Values Presentations
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COMMUNICATIONS AND COMMUNITY

« Kia Orana Visits (41 visits)
« Vaka Pride, Te Vaka o Ru, Te lele o te Orau

« Mana Tiaki Champions
« Kia Orana Values videograph?{ - Tu'a te Aroa and Kia Orana Values video
|

« Water safety - Bronze medallion training
« Kia Orana Values videos

- Kia Orana Community Campaign

« Refresh of Kia Orana (/alues Imagery
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Kia Orana Visits
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Welka Phitle Cammitiias Memibers e leie O Te Orau - Beach clean up (Mauke)

Bronze Medallion Water Safety Tra.i:ing
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KIA ORANA CAMPAIGN

The key objective of this multimedia campaign is to provide a platform for sharing com-

f b k munity resources and business opportunities, highlighting who they are, what they are
ace oo doing and why they do it. The campaign is dedicated to providing relevant and useful

information to all parts of the Cook Islands community during this time of uncertainty.
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Insights 13 April - 30 June

DEVELOPMENT

w
4]
o
o
o
w
=
4
w
=
@
o
2
o
=

61 9 8 14 PAID People Reached: 73K People Reached: 52K
. ADDS Shares: 504 Shares: 292
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DEVELOPMENT
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KIA ORANA CAMPAIGN

>
Instagnam Campaign Monitor

Insights 13 April - 30 June www.campaignmonitor.com

TOTAL Campaigns sent  Emails sent  Open rate Click rate
o FOLLOWERS S | e |

were sent out) opened the email

416.88K riscit 21 | 29,107 |33.46%| 8.6%

681 5 K mggESSIONS NOTES

21 campaigns were sent out from April to July with
TOP POSTS 29107 emails sent.

Open rate of 33.46%
The click-rate of 8.6%

Full breakdown of Campaign Monitor Performance in
supporting document Campaign Monitor - April.csv,

May.csv, June.csv, July.csv
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IA ORANA VALUES IMAGERY REFRESH

Refreshed imagery for Destination Development to add to the Kia Orana Values Image

gallery and to promote the Kia Orana Community Camapaign.

TOURISM ENTERPRISE
DEVELOPMENT
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IA ORANA VALUES MEDIA BUY

The Kia Orana Values media buy with Cook Islands Television, Cook Islands Herald and Radio Cook Islands continues. The Kia

Orana visits and presentations to industry, Government, schools and so forth also continue with the Kia Orana Ambassadors.

PULL-UP BANNERS KIA ORANA VALUES VIDEQS

DEVELOPMENT
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STRATEGIC PLANNING

ook Islands Crisis N\anagement Plan

STRATEGIC PLANNING

ook Islands Promise e

1a Orana Plus Programme

COOK ISLANDS
Tourism Crisis Management Plan

January 2020

Kia Orana

Prime Minister Hon. Henry Puna

OUR COMMITMENT

“GenERALZONE"

“EXPLORE ZONE

STAY ZONE"

“GENERAL ZONE™

‘GENERAL ZONE APPLIES TO ALL AREAS.
EVERYONE MUST APPLY PRAGMATIC
PHYSICAL DISTANCING AND GOOD HYGIENE
MEASURES. BE AWARE OF YOUR PERSONAL
SAFETY AND RISK EXPOSURE.

Kia Orana Spirit: Apply these principles as much as
possible - but don't forget to be kind and considerate
to others:

© Pragmatic Physical Distancing: Avoid crowded places,
close contact settings and confined or enclosed spaces.
Remember to keep within your bubble of close family and
friends. i within two metres o people outside your bubble,
avoid direct contact, especially with those who may be
winerable.
Good Hygiene: Remember to wash your hands regularly,
cover coughs and sneezes and avold touching your face.
Masks are encouraged if you have a cough or if physical
distancing i not possibe.
Disinfection: Avoid unnecessary touching of items in
storesor surfaces

“EXPLORE ZONE"
ALL PUBLIC FACILITIES AND VENUES,
‘TRANSPORT AND OUTDOOR ACTIVITIES.

BEFORE YOU DEPART,
WE RECOMMEND:

ONCE YOU ARRIVE,
WE RECOMMEND:

Q-

CookSafe

PRAGMATIC PHYSICAL DISTANCING

Plssepraciaphysal  Conseerwearing aace mask
tancing st s Joutavea coughorsin

GOOD HYGIENE PRACTICES

L P —
nver

Covrconghsandsngszes Avod touehingyourace,
e masheinands

oy homeifyouvfeer, s adher o pulc helth
Caugh Gty breshng mesoges and et

1fyou feel unwiel afer ariving please advse you
‘accommodation immediately. For those requiring medical
advice o attention, cal Healthiine on 0800 1800,
Calsarefree of charge.
WWW.COOKISLANDS. TRAVEL/IOURPROMISE

‘The Cook Istands Promise is our joint
commitment to protect all Cook Islands.
residents, and international visitors, from

the severe acute respiratory syndrome virus

‘widely known as COVID-19.
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RESEARCH AND STATISTICS

« Business Confidence Index Survey

«  Community Attitudes Towards Tourism Survey
« International Visitor Survey
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Cook Islands Business Survey and

Confidence Index v
r «

Cook Islands Visitor Survey
Annual Report

Report 2: 2019 July 2018 - June 2019

Cook Islands Community Attitudes
Towards Tourism

Prepared for Cook Islands Tourism Corporation

by

NZTRI
New Zealand Tourism Research Institute November 2019 New Zealand Tourism Research Institute
A d University of Technol Auckland University of Technology
www.nzm,org

www.nztri.org

MZTRI &K
January 2020 [T

October 2019
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COLLABORATED PROJECTS

Sustainable Tourism Advisor
« Mana Tiaki Eco Certification

o Turama Pacific Travel Group launches reusable bottles

Cook Safe contact tracing app

STRATEGIC PLANNING



