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Introduction

Kia Orana and Welcome

This comprehensive Brand guideline is designed to provide a clear framework for understanding 
and implementing our brand identity across all mediums. This guide has been developed in  
collaboration with our Brand Strategy. To review the full Brand Strategy evolution, click here.

From our brand positioning, pillars and tone of voice, each element has been carefully crafted  
to reflect our values, and personality.

Whether you’re a designer, marketer, or team member, the brand toolkit will serve as your  
roadmap for maintaining brand consistency and integrity. 

By adhering to these principles, you ensure that every interaction with our brand resonates  
with authenticity, professionalism, and excellence. Please note these guidelines are a living  
document and will be updated periodically. Always ensure you are referencing the current  
version if using the PDF format.

Te Mato Manava Turoto
Cook Islands Tourism Corporation

1.0
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The Kia Orana Values are the 
foundation that aligns our tourism 
industry with the core values  
of the Cook Islands people and  
its residents. 
Our values are based on our culture 
and traditions while reflecting our 
unique and modern way of life. It 
informs our collective approach to 
tourism and guides our aspirations 
for its continued development. 

KIA ORANA
May we live long and  
fulfilling lives. The Spirit  
and wish of the people.

MEITAKI
As a host, here  
everything is  
good and well.

MANA TIAKI
We are proud  
guardians of  
these islands.

Kia Orana Values

Our Core Values -  
Te Tango

2.1
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Brand Positioning

“Our” represents a shared connection between 
Cook Islands residents and visitors. 

“Little” serves as a guide, aligning expectations  
with the reality of our offer, and drives our  
unique benefits: intimate, simple, casual.

“Paradise” immediately informs those with no or 
little awareness of the nature of our destination.

3.1

Our Little Paradise
IS ISN’T
Little Small

Intimate Isolated

Simple Simplistic

Casual Sleepy

Abundant with possibility Boring

Connected Lonely

World-wise and well-travelled Backwards

Open-armed and hearted (Kia Orana) Narrow-minded and judgmental

Generous hosts (Meitaki) Cynical

Caring with guardianship (Mana) Selfish
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Brand Pillars
BRAND POSITIONING

Our brand pillars are key as it is our truth, identity, 
and what differentiates us.

People, at the core of why we do what we do.  
Product, ensuring authentic memorable  
experiences are had.

Place, the environment in which we operate.

3.2

PEOPLE PRODUCT PLACE
Welcoming (Kia orana) spirit “Enough to do” Undiscovered

Stewards Not commercialised Ease

Approachable Good hosts Simplicity

Caring Immersive Beauty

Proud Not for everyone Safe

No hard sell Whole island resort Guardianship (Mana Tiaki)
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Tone of Voice
BRAND POSITIONING

The echo of who we are and how we communicate 
as a people, product and place.

3.3

INCLUSIVE AUTHENTIC PLAYFUL
Open-armed (Come as you are) Warm and friendly Young at heart

Embracing Genuine Fun, even cheeky

Engaging Real Vibrant

No cynicism Respectful Charming

Diverse Informal Free spirited
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3.4

Our Logo and Tagline
BRAND POSITIONING

Our logo is intentionally the name of our  
country, aimed at raising the profile and  
awareness of the destination. 

Our tagline is both an invitation to enjoy  
and commit to the shared responsibility  
of being a steward of our little paradise. 
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Hero Logo
BRAND TOOLKIT

Following the guidelines for consistent use  
of our logos will help reinforce the Cook Islands 
Tourism image and strengthen the brand. 

There are two orientations of the logo: stacked  
and horizontal. 

The stacked version is used in the Cook Islands and 
Europe, while the horizontal version is to be used in 
New Zealand, Australia, and North America. 

The “Love our little paradise” lockup versions  
should be used where possible, but not at sizes  
or applications where it is not easily read or  
becomes distorted.

The “Love our little paradise” section of the  
logo is not to be used independently from  
“COOK ISLANDS.”

4.1
Use these logos in the Cook Islands  

and European markets.
Use these logos in New Zealand,  

Australia, and North American markets.



Cook Islands Tourism  /  Brand Guidelines  /  Version 1.0  /  July 2024

BRAND TOOLKIT 4.2

Hero Logo Clear Space

As shown here, the clear space surrounding the  
logo cannot be less than the half the height of  
the K. To ensure the logo’s clear visibility and  
easy identification at all times, it is crucial to 
maintain this distance around it.

The distance between the logo and “Love our  
little paradise” has been carefully placed. It is  
not to be repositioned, resized, or used separately 
from the COOK ISLANDS section of the logo.

In digital banners where space is limited, the  
clear space can be reduced to half of X if needed.

½ Height of “K”
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BRAND TOOLKIT 4.3

Hero Logo Minimum Sizes

Logo minimum sizes are a critical aspect of our 
brand guidelines, ensuring that our logo maintains 
its clarity and impact across different applications. 

By adhering to these specifications, we guarantee 
the logo remains legible and recognizable, whether 
it’s displayed on digital platforms, printed materials, 
or merchandise. 

“Love our little paradise” should not be used when it 
does not appear easy to read or becomes distorted.

Print: 10 mm
Digital: 50 px

Print: 25 mm
Digital: 100 px Print: 25 mm

Digital: 100 px

Print: 20 mm
Digital: 100 px

Print: 25 mm
Digital: 100 px

Print: 25 mm
Digital: 100 px

Print + Digital Minimum Print + Digital Minimum Print + Digital Minimum
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Logo Variant – Rarotonga & Aitutaki
BRAND TOOLKIT

Island specific logos such as Rarotonga & Aitutaki 
are utilised in New Zealand and Australia where the 
market has high awareness of the destination.

4.4

Print: 30 mm
Digital: 125 px

Print: 21 mm
Digital: 90 px

Print + Digital Minimum

Clear Space

Height of “A”
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Logo Variant – Love our little paradise
BRAND TOOLKIT 4.5

The “Love our little paradise” logo variant is intended 
for domestic use in the Cook Islands. Emphasizing  
“Love” in the tagline highlights how love in action is 
put into practice within the Cook Islands.

This then ensures that the original “Love our little 
paradise” tagline is always used alongside the hero 
logo “COOK ISLANDS,” preserving brand integrity.

Height of “d”

Clear Space

Print + Digital Minimum

Print: 25 mm
Digital: 100 px

Approved Colour Usage
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Hero Logo - Correct Usage
BRAND TOOLKIT

It is important to showcase the logo using approved  
colors. When incorporating photographs and illustrations  
in advertisements and various media, ensure the logo is  

presented in a clear and prominent manner.  
Exercise your best judgment to guarantee  
ample contrast, optimizing legibility. 

The logo can be used in pink, black, and white as well as appear over approved 
brand colors. See section 4.13 for all approved brand colors.

The logo can be used with or without the tagline over photography, 
video, and texture, but it must be legible. 

4.6
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Hero Logo - Incorrect Usage
BRAND TOOLKIT

Avoid using the logo as shown below.

The logo cannot be used in unapproved colours and 
must always be legible to maintain visual separation 
from backgrounds.

Do not rearrange, or 
restructure the logo.

Do not distort the logo or use 
extreme drop shadows.

Do not outline, use in other shape, 
or place the logo over patterns.

4.7
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Hero Logo Variant – Colours
BRAND TOOLKIT

In addition to full colour, the logo can also be  
used in the following single colour variations.  
Please refer to the colour palette section  
4.13 for correct colour values. 

4.8

Pink

Black

White
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Hero Logo Variant – Brand Colour Combinations
BRAND TOOLKIT 4.9

Below are approved colour combinations in which  
the Cook Islands Tourism logo can appear over  
our brand colours. Please refer to the colour  
palette section 4.13 for correct colour values. 

Full Colour

CIT Pink

White

The preferred colour combination usage when possible 
are a full color logo on a pink or white background.
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Hero Logo Variant – Brand Colour Combinations
BRAND TOOLKIT 4.9.1

Below are approved colour combinations in which  
the Cook Islands Tourism logo can appear over  
our brand colours. Please refer to the colour  
palette section 4.13 for correct colour values. 

Full Colour

CIT Pink

White

The preferred colour combination usage when possible 
are a full color logo on a pink or white background.
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Logo Variant – Pa Enua
BRAND TOOLKIT

Pa Enua (outer islands) co-branded logos are 
to be used when promoting specific islands.

4.10
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Corporate Logo
BRAND TOOLKIT

The corporate logo for Cook Islands Tourism must 
always be used in conjunction with the consumer 
logo as show below.

4.11
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Corporate Logo Clear Space

As shown here, the clear space surrounding the  
logo cannot be less than the half the height of  
the S. To ensure the logo’s clear visibility and  
easy identification at all times, it is crucial to 
maintain this distance around it.

Height of “S”

BRAND TOOLKIT 4.12
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Corporate Logo Colours
BRAND TOOLKIT

The corporate logo can be used in the following 
colour combinations. To help maintain the integrity 
of the brand, it is imperative that we do not deviate 
from the approved colours.

4.13
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Colour Palette

Consistent use of our brand colours is essential to 
building the Cook Islands Tourism brand worldwide. 

Primary Colours

COOK ISLANDS PINK
CMYK	 10 100 0 0
RGB	 216 11 140
HEX	 # d80b8c

OCEAN
CMYK	 99 71 35 19
RGB	 0 75 111
HEX	 # 004b6f

LAGOON
CMYK	 78 9 2 6
RGB	 0 176 225
HEX	 # 00a2d3

SAND MEDIUM
CMYK	 8 7 10 0
RGB	 233 229 223
HEX	 # e9e5df 

SAND LIGHT
CMYK	 2 2 4 0
RGB	 247 245 241
HEX	 # f7f5f1

SAND DARK
CMYK	 15 13 20 0
RGB	 216 211 198
HEX	 # d7d2c6

DEEP WATER
CMYK	 100 41 12 68
RGB	 0 52 82
HEX	 # 003352

WHITE
CMYK	 0 0 0 0
RGB	 255 255 255
HEX	 # ffffff

Secondary Colours

Tertiary Colours

BRAND TOOLKIT 4.14
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Typography
BRAND TOOLKIT 4.15

The Cook Islands Tourism brand uses three typefaces  
across all our communications.

Aa Aa Aa
PRIMARY: Playfair Display SECONDARY: Brandon Grotesque TERTIARY: CIT Ernest and Emily Slanted
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Typography – Primary

Playfair Display is for headlines.

It is a free Google font. While there are many 
weights in the typeface, we only use the ones  
shown below. 

See the Resources page for download instructions.

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

Playfair Display  
Regular  
400

Playfair Display  
Bold  
700

Playfair Display  
Medium  
500

Playfair Display  
Black  
900

Italic Bold Italic

Medium Italic Black Italic

Playfair Display

BRAND TOOLKIT 4.16
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Typography – Secondary

Brandon Grotesque is for subheads and body copy 
to compliment Playfair Display.

We only use the following weights.

See the Resources page for licensing and download 
instructions.

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

Brandon Grotesque  
Light 

Brandon Grotesque  
Medium 

Brandon Grotesque  
Regular 

Brandon Grotesque  
Bold 

Brandon Grotesque

BRAND TOOLKIT 4.17
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Typography – Tertiary

CIT Ernest & Emily Slanted is only to be used on 
one to two words in a headline to accentuate their 
significance or impact. 

See the Resources page for download instructions.

BRAND TOOLKIT 4.18

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()

CIT Ernest & Emily  
Slanted 

CIT Ernest & Emily Slanted
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Typography – Examples

There are a lot of beautiful places in the world,  
so stunning they make your heart flutter.  
But as seasoned travelers will tell you, not  
all destinations are created equal.

LET US INTRODUCE YOU TO THE COOK ISLANDS: 
A TRAVELER’S DREAM.

The beating heart 
of our little paradise 
will capture yours.

BRAND TOOLKIT 4.19

Playfair Display Regular 
Size: 59 pt. 
Leading: 58 pt. 
Kerning: Optical 
Tracking: -20

Brandon Grotesque Regular 
Size: 20 pt. 
Leading: 26 pt. 
Kerning: Optical 
Tracking: 0

Brandon Grotesque Regular 
Size: 11 pt. 
Leading: 14 pt. 
Kerning: Optical 
Tracking: 0

When implemented with care, typography evolves 
into a potent tool for branding, capable of infusing 
visual significance into our messages.
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Typography – Examples
BRAND TOOLKIT 4.19.1

Excessive line spacing makes  

lines of text hard to read.

20 pt. text / 30 pt. leading

Not enough line spacing makes  
lines of text hard to read.

20 pt. text / 18 pt. leading

When tracking is too open, it  creates  
excessive space between letters.

+80 tracking

When the tracking is too tight,  
it makes text hard to read.

-80 tracking

The right amount of leading and tracking allows  
the user to easily flow through the text.

20 pt. text / 23 pt. leading
0 tracking

LEADING
Setting proper line spacing, also known as leading,  
is essential for creating type that is easy to read.  
The leading should be tight but not excessively so. 

A helpful guideline is to begin with leading that  
is two-three points higher than the point size  
of the text. 

TRACKING
Proper adjustment of letterspacing, known as  
tracking, is essential for enhancing the readability  
of text. For body text, sticking to the default  
tracking is generally acceptable, but there may  
be instances where you need to increase tracking 
for smaller sizes and decrease it for larger sizes.  
It is also recommended to use optical kerning  
when it’s an available option.
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Photography
BRAND TOOLKIT

Choices around photography help us promote the Cook Islands as 
a little, authentic paradise with divers activities, experiences, and 
rich culture. As a general rule, when possible, show people  
in photos to help travellers envision themselves in the scene.

When using imagery from the Cook Islands Tourism library,  
ensure to credit the appropriate source. Example: © John Smith

4.20

Primary - Place

Blue lagoon and sky, white sandy beaches, palm trees, and 
tropical paradise. 

Secondary - Product

Greens, island activities, and landscape.

Tertiary - People

Multi-colours, local people, and culture.
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Photography - Incorrect Usage
BRAND TOOLKIT

To maintain the integrity and consistency of our brand imagery,  
it is imperative that effects or colour adjustments are not applied 
to approved brand photography. These images have been carefully 
crafted to reflect our brand identity accurately. Please refrain from  
altering them in any way to ensure a cohesive and recognizable 
brand presence across all platforms and materials.

4.21

The most  
beautiful lagoon  

in the world.

Do not apply effects that diminish the image.Do not cover a majority of the image. Do not adjust hues, saturation, etc. of images. Do not make images so dark they are unrecognisable.
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Icons & Graphics

A series of icons and other graphics have been 
prepared to use in marketing materials. Although 
shown in the Cook Islands pink brand colour,   
graphics can be used in other brand colours. 

When using the sun or multi-triangle graphics,  
15 triangles must be used to represent the number 
of islands in the Cook Islands.

View the Layout Examples section for  
example applications.

The Limited Edition Cook Islands Rugby Union 
icons are reserved for special events. Please inquire 
with head office prior to usage.

Please see the Resources section (6.0) for  
download link information.

BRAND TOOLKIT 4.22

Female Dancer
(Vaine Ura)

Anga
(Seashell)

Tangi O Te Pu
(Conch Shell)

Vai Akari
(Coconut Drink)

Ra
(Sun)

Tumunu
(Coconut Tree)

Tupuranga Tangata 
(Commerce) 

Onu
(Turtle)

Turanga Evangelia 
(Community)  

Etu Moana
(Starfish)

Akono I Te Ao Rangi 
(Conservation) 

Ika
(Fish)

Cook Islands Rugby Union
(LIMITED EDITION)

Rau Kape
(Monstera Leaf)

Peu Maori 
(Culture) 
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Patterns

Seamless patterns have been carefully designed to 
imitate Tivaevae designs and work as background 
elements on top of white or our brand colours. 

When using behind text, take care to ensure the 
colouration is subtle and does not hinder legibility.

Use background patterns at small sizes. Do not 
enlarge them to the point the pattern is no longer 
recognizable.

Patterns can be scaled from the source file using 
“Transform/Scale” option in the “Edit” menu of 
Abobe Illustrator. When resizing, make sure the 
“Transform Objects” checkbox is not selected.

Pattern source Adobe Illustrator files are available 
for download on the Cook Islands Tourism Image 
Library website. Please see the Resources section 
(6.0) for download link information.

Elements from each pattern can also be used as 
separate design accents in layouts.

BRAND TOOLKIT 4.23

Hibiscus Pattern

Breadfruit Pattern
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Border Patterns

Inspired by our Kia Orana Values iconography,  
border patterns can be used in any brand colour  
and opacity. Use your best judgment when  
using at reduced sizes and opacities. 

They can also be used as subtle design accents  
on top of imagery. 

Pattern source Adobe Illustrator files are available  
for download on the Cook Islands Tourism 
Image Library website. Please see the Resources  
section (6.0) for download link information.

BRAND TOOLKIT 4.24

Auri Pātia

Auri Pātia (fishing spearheads) represents  
our fishermen and taking care of our ocean.

Manutai

Manutai which means sea birds  
represents safe travels like the  
Manu that fly around our island.

Pate

Pate (drums) represents celebration  
and family and Meitaki by celebrating  
and connecting with the people that  
come to our island.

Rangaranga

Rangaranga (weaving) represents to  
bind things together and unity.

Tikitiki Tangata

Tikitiki Tangata (people of the land)  
Maurima, represents people holding  
hands and coming together.

 

Nga Mata Ariki (Eyes of the ancestors)  
represents our tupuna watching over us.
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360° Virtual Tour
BRAND TOOLKIT 4.25

The Cook Islands 360° virtual tour lets prospective 
visitors explore our little paradise from anywhere  
as if they were actually there.

There are over 700 scenes to explore. The virtual 
tour is responsively designed to work on any  
platform and device.

The interface keeps track of scenes visited to help 
the user navigate. When viewing accommodations, 
they can click a button to visit that accommodations 
page on the Cook Islands Tourism website.

The virtual tour can also be used as a training tool 
with travel agents to help them learn where specific 
views and accommodation are located.

The tour can be viewed at: visit.cookislands.travel

A mobile device mockup has been created to use 
in marketing materials. Please see the Resources 
section (6.0) for download link information.
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Creative Checklist
BRAND APPLICATION 5.1

FILTER QUESTION YES
Does it have “stopping power”? Will it grab attention?

Does the imagery speak to the target audience?

Is it selling the Cook Islands and not merely a “paradise vacation”?
Does it pass the “blink test” as being for the Cook Islands,  
and not other destinations?
Does it represent the values of “Love Our Little Paradise?

Does it communicate the benefit (or benefits) of “little”?

It is using our distinctive brand assets to build brand equity?

Use the provided checklist as a litmus test for all 
creative produced.
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Brand Usage Sign-off
BRAND APPLICATION 5.2

Maintaining the authenticity and charm of the 
Cook Islands brand relies on a smooth creative  
sign-off process. This step ensures that every  
creative aspect aligns seamlessly with the brand’s 
values and identity. By embracing this process,  
we safeguard the brand’s reputation and ensure  
that its unique essence shines through in all  
communications.

1. SUBMISSION
 

2. REVIEW
 

3. FEEDBACK
 

4. FINAL APPROVAL

BRAND SIGN-OFF FORM

Submit final drafts to Cook Islands 
Tourism for review via this Brand Sign-off 
Form. Note: If multiple creatives need 
to be submitted, this can all be done 
through one form submission. 

The brand management team will  
review the submission for compliance  
with brand guidelines. Communication 
from Head Office will be sent via email. 
Expect a 3-5 working day turn around.  

If required, feedback is provided with  
necessary revisions requested directly.

If no revisions are required or  
completed, the brand management  
team will provide final approval for the  
use of the Cook Islands Tourism brand.

Brand Usage Sign-off Process

https://bit.ly/3LbEs0p
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Brochure Examples
BRAND APPLICATION 5.3

INSIDER’S TRAVEL GUIDE

Aitutaki

The main island, dwarfed by the vast lagoon, 
offers gorgeous places to stay for all budgets, 
including the Cook Islands’ only overwater 
bungalows and of course many other boutique 
properties catering exceptionally well for 
honeymooners or the romantic at heart.

Aitutaki

Sed blandit viverra metus id maximus. Curabitur pharetra  
ante lectus, ac elementum tortor tincidunt a. Vivamus 
lobortis, ipsum sit amet aliquam consectetur, sem metus 
pellentesque felis, sit amet consequat leo mi sed erat. Nunc 
pellentesque bibendum ultricies. Cras vitae viverra massa. 
Ut laoreet blandit facilisis. Etiam ut auctor nisi. Proin ante 
dui, elementum a finibus id, maximus vitae magna. Orci 

varius natoque penatibus et magnis dis parturient montes, 
nascetur ridiculus mus. Donec convallis arcu id ante ultrices 
tempor. Proin euismod feugiat massa, tempus dignissim 
odio efficitur quis. Aenean porta, erat quis cursus aliquet, 
ipsum nisl viverra orci, vel fermentum massa mris id nulla 
leo mi sed erat. Nunc pellentesque bibendum ultricies ante 
ultrices tempor.

1

LOVE OUR LITTLE PARADISE

Exotic and affordable

LOVE OUR LITTLE PARADISE

AITUTAKI  
ACCOMMODATION
The main island, dwarfed by the vast 
lagoon, offers gorgeous places to stay 
for all budgets, including the Cook 
Islands’ only overwater bungalows 
and of course many other boutique 
properties catering exceptionally well 
for honeymooners or the romantic at 
heart. Family-friendly accommodation 
options are available, while our stunning 
resorts and private villas dotted around 
the island provide the perfect escape 
and ooze a sense of casual luxury.

FUN ON  
THE LAGOON
Fancy kayaking to a fine white 
sandy beach that you can have all to 
yourselves? Or hiring your own boat and 
setting a course for Maina, Honeymoon 
Island, or One Foot Island – where 
visitors can get their passport stamped 
at the world’s smallest post office. 
Several tour operators cruise daily to 
these motu (small islands), other sand 
islets and to favourite snorkelling spots 
abundant with colourful fish, turtles and 
coral clusters.

After Rarotonga, Aitutaki is our second most visited island in the 
Cook Islands. Secluded and romantic, it holds a compelling allure for 
honeymooners, many of whom choose this haven for the duration 
of their stay. You can look forward to languid, leisurely days simply 
reveling in each other’s company and the jaw-dropping surroundings. 
Work on your suntan lazing under a coconut palm, relax with a massage 
or explore the island by cycle or motor-scooter.

DELECTABLE  
DELIGHTS
Sip champagne in sophisticated full 
service resorts or be awed by the 
gentle lapping of waves on the pristine 
white sand, drink in hand at the magic 
sunset hour at your beachside boutique 
accommodation in Aitutaki. In Aitutaki 
you’ll experience an array of culinary 
delights that will melt in the mouth of 
even the most discerning foodie, set in 
amongst one of the most spectacular 
vistas you’re likely to encounter.

DO AS MUCH OR  
AS LITTLE AS YOU LIKE
Check out the kite boarders zooming 
across acres of sandy shallows on the 
South East trade winds then get a 
lesson and have a go yourself. Go fly-
fishing for the mighty bonefish, enjoy 
readily accessible scuba diving as well 
as fantastic deep sea fishing. Learn the 
history and culture of the friendly and 
gentle Aitutaki people on day tours or 
hire a scooter or bicycle to explore at 
your own pace.

With its huge turquoise, sunlit lagoon 
decorated with 15 motu (islets) and an 
emerald green main island, Aitutaki is 
undisputedly one of the most beautiful 
of all south pacific destinations.

Page layouts should feel open and  
not cluttered just like the Cook Islands 
themselves.

Utilizing white space and hierarchy  
of page elements helps pull the reader 
through the content. Too much content 
on a page can overwhelm the reader.

Avoid covering photos with large shapes 
and blocks of text. 

Strive for a premium look and feel in all 
designs whether printed or online.
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Brochure Examples
BRAND APPLICATION

Make delicate use of patterns and  
textures so they do not overpower  
text and other page elements.

5.3.1

INSIDER’S GUIDE

Mangaia

Traditionally known as Au’au, the island of Mangaia boasts a beautiful, 
rich culture that is steeped in tradition, legend and mystique. 

With a volcanic plateau framed by a ring of high fossilised coral cliff s, 
Mangaia’s remarkable natural beauty and serenity are only part of its 
fascination. Estimated at 18 million years old, it is the oldest islands in 
the Pacifi c. Mangaia is the most southerly of the Cook Islands and the 
second largest. It has to be as far from the maddening crowd as any 
island could possibly be. 

Mangaia is the perfect place to explore and experience life in one 
of the nature’s most fascinating locations. Tangi Ke - Kia Orana and 
welcome to the island of Mangaia. 

Tangi Ke!

IT’S HISTORY
Mangaia’s history is steeped in great battles. 
It is said that Mangaia went through 42 
intertribal battles. The winning tribe would not 
only claim the winning prize of taking control 
of all the lands but that the opposing tribes 
woman could also be taken.

THE SPECTACULAR CAVES
Mangaia has numerous fascinating caves, all 
with intriguing legends that can be explored 
with a local guide. Mangaia’s cave systems 
are believed to be the most complex of all 
islands. In Pre-Christian times many of the 
cave systems on Mangaia were used as refuge 
for those defeated in battle or as designated 
burial caves. 

EI PUPU (GOLDEN SHELL NECKLACES)

Unique to the island of Mangaia is the pupu 
shells that are generally collected from the 
beaches during wet, rainy days. The process 
of cleaning, preparing, and crafting beautiful 
creations out of these shells truly is a labour 
of love.

IT’S MONARCH
Mangaia is one of the last islands to still have a 
practicing Monarch. The current holder of the 
title is a descendant of the late Numangatini 
Tione Ariki, the fi rst king of the Numangatini 
dynasty.

ADVENTURE AWAITS
Mangaia off ers an array of outdoor adventure 
activities. Go hunting inland, deep sea fi shing 
or cycling around the island in search for 
indigenous birds, and more.

What is unique about Mangaia?

POPULATION
Mangaia 499 (2016 census)

DOMESTIC AIR TRAVEL
Air Rarotonga operates multiple, scheduled 
fl ights during the week. Phone (682) 22 888 
or book online with Air Raro www.airraro.com

CURRANCY & BANKING
The currency used in Mangaia is the New 
Zealand Dollar (NZD). There is a BCI bank 
located in the main town area of Oneroa. 
It is open Mon - Fri 9:30am to 12:30pm. 
We reccomend you bring cash. 

SHOPS
All shops are open Monday to Saturday, with 
varying operating hours. Please remember 
that only basic items are available. 

DRIVING
Driving is on the left-hand side of the road. 
Cars and motor scooters can be rented from 
Babe’s Place. Be careful when driving along 
the inland roads as it is bumpier in some 
areas, and the roads can get slippery after 
heavy rain.

MEDICAL & DENTAL
A small hospital and dental hygienist is 
available, located in the village of Oneroa. 
Phone (682) 34027

CHURCHES
Sunday is considered a day of rest and 
worship. There are several denominations on 
Mangaia: Apostolic Church, Catholic Church, 
Cook Islands Christian Church, Seventh 
Day Adventist (Saturday), Latter Day Saints 
(Mormon), Mangaia Christian Centre.

TELECOM & WI-FI
Wi-Fi vouchers and postpaid mobile credit 
are available from most outlet stores on the 
island. A Vodafone WIFI hotspot is available 
at Babe’s accommodation. 

Fast Facts

GOLDEN SHELLS TOUR
Visit the Golden Shells tour to learn 
about the time, skill and eff ort that 
goes into creating these signature 
Ei Pupu pieces, unique to Mangaian

FRIDAY MORNING MARKET
Depending on the time of year, you 
may be up before the sun to catch 
the Friday morning market. Best 
in the early hours of the morning, 
visitors can grab goodies like fresh 
picked produce, local cuisine, a variety 
of goods, and the very popular local 
delicacy call Tiromi (pounded taro) 

REEF FISHING
A secluded beach nestled in the 
surrounding makatea (coral). At 
Araoa you can enjoy nature, the sun, 
and the sea all by yourself. Explore 
the surrounding coves, enjoy a 
simple picnic. 

Places to visit  on Mangaia

Places to visit on 

TUAATI ROCK POOL
Mangaia’s history is steeped in great 
battles. It is said that Mangaia went 
through 42 intertribal battles. The 
winning tribe would not only claim 
the winning prize of taking control 
of all the lands but that the opposing 
tribes woman could also be taken.

LAKE TIRIARA
At the mouth of the lake is the  
Cave of Tangiia. With Lake Tiriara 
being the destination, it is also about 
the journey to get there as well. 
Many roads will lead you there but  
it is up to you to find the beauty in  
of the journeys. 

SARAGOSSA SHIPWRECK
In 1904 the four-mastered Saragossa 
cargo ship travelling from Newcastle, 
Australia to San Francisco, USA, hit  
the reef on the south coast of Mangaia. 
What is left of the Saragossa and the  
surrounding area remain in its natural  
state, providing visitors the remarkable  
sight of this shipwreck jutting out of 
Mangaia’s serene coastline.

THE HARBOUR
Go for a swim in the harbour after a 
day of exploring the island, you must 
always find time for a refreshing 
splash with the friendly locals at 
Avarua Landing.

ARAOA BEACH
A secluded beach nestled in the 
surrounding makatea (coral). At 
Araoa you can enjoy nature, the sun, 
and the sea all by yourself. Explore 
the surrounding coves, enjoy a 
simple picnic. 

MANGAIA FIHING CLUB
When in Mangaia, do as the locals 
do. Located opposite the Mangaia 
Harbour, the Fishing Club provides 
the perfect location to enjoy a 
cold bevy and watch the sun set on 
another day in paradise. Mix it up 
with the locals and sing and dance  
til’ your heart’s content.
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When used properly, borders and icons 
from our brand graphics help to keep  
designs feeling light and open with  
delicate splashes of colour.

5.3.2
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INSIDER’S GUIDE

Rarotonga

R A R OTO N G A

The beating heart 
of our little paradise 
will capture yours.

Rarotonga, the mainland of the Cook Islands is located  
a short 3-hour direct flight from Auckland, New Zealand  
or a 2 hour, 40 minute flight from Papeete, Tahiti. Our 
remarkable natural environment is yours to explore — 
Rarotonga itself is like one big resort, with lots to see,  

do and discover. And everything’s made more beautiful 
through the warm embrace of the friendly locals who  
embody a laidback lifestyle and vibrant culture. Taking  
only 32km to circumnavigate and no traffic lights or  

buildings taller than a coconut tree to spoil the scenery.

Like one big resort
R A R OTO N G A

~ 4 ~

POPULATION

Rarotonga 10,890 (2021 census)

DOMESTIC AIR TRAVEL

Domestic flights are operated by Air Rarotonga 
with daily flights to Aitutaki and scheduled 
flights to Atiu, Mangaia, Mauke, Mitiaro, 
Manihiki, Tongareva and Pukapuka.  
For domestic flight schedule please visit  
www.airraro.com 

CURRANCY & BANKING

Currency in Rarotonga  is the New Zealand 
dollar, supplemented by Cook Islands’ notes and 
coins. ANZ, BSP, and BCI banks’ are open from 
Monday to Friday, 9am to 3pm in downtown 
Avarua. Most hotels and stores offer EFTPOS. 
ATMs are conveniently located around 
Rarotonga, there is a Western Union office in 
Avarua that offers money exchange  
and transfers. 

ELECTRICITY

Electricity voltage is 240 AC/50 cycle, the 
same three pin plugs as used in New Zealand 
and Australia. Some hotels have provisions  
for 110 volt AC electric razors.   

MEDICAL & DENTAL

There is a well equipped hospital and dental 
clinics situated in Rarotonga. There are no 
poisonous animals or insects in Rarotonga.

CHURCHES

Sunday is considered a day of rest and worship. 
There are several  denominations on Rarotonga: 
Seventh Day Adventist,, Apostolic Church, 
Catholic Church, Cook Islands Christian 
Church, Latter Day Saints.

WEATHER

The Cook Islands enjoy a pleasant warm and 
sunny climate all year round. The drier months 
are from April to November with an average 
temperature of 26°C. November to March 
marks the warmer season, with slightly higher 
humidity and occasional rainfall between 
December and March when the temperature 
ranges between 22°C (min) and 30°C (max).

DRIVING

Driving is on the left-hand side of the road.  
Cars and motor scooters can be rented. 
International visitors (16 years and over) can 
drive in the Cook Islands for up to six months 
using their full overseas license. If a visitor  
wants to ride a scooter or motorbike in 
Rarotonga and is not licensed to do so at  
home, they will need to obtain a Cook Islands 
Drivers License at the Police Headquarters  
in Avarua. Helmets are compulsory.

TELECOM

Traveller sim cards can be purchased from 
Vodafone (our telecommunications provider) 
and come pre loaded with calls, text and mobile 
data. Most smart phones will work with a local 
sim however check with your provider in your 
country before travelling to Rarotonga

TELECOM & WI-FI

Internet on the island is readily available with 
over 150+ wifi hotspots (visit: www.vodafone.
co.ck). Most accommodations offer wifi 
hotspots, and some offer internet in rooms  
that can be purchased.

~ 8 ~

Fast Facts
R A R OTO N G A

ATTEND AN ISLAND NIGHT 

Visiting the Cook Islands would not be complete 
without attending an ‘Island Night’ show. An 
energetic, colourful and entertaining show 
coupled with a buffet-style feast is what makes 
them so special.

2. LAGOON CRUISE 

A fantastic day out exploring Rarotonga’s 
beautiful lagoon by glass bottom boat. 
Enjoy snorkeling, fresh BBQ lunch , live 
entertainment, and an amazing coconut tree 
climbing show.

3. PUNANGA NUI MARKET 

Where Avarua comes alive. Every Saturday 
morning, at this bustling market, you will get to 
chat with locals, sample local cuisine, sip organic 
coffee, shop for authentic souvenirs and enjoy 
free entertainment.

4. GO FOR A BUS RIDE 

Riding the bus is super easy to do and you 
can’t get lost. There are two buses that circle 
the island of Rarotonga; Clockwise and Anti-
clockwise. The buses will stop anywhere along 
the main road. All you have to do is smile and 
wave them down. 

5. SNORKELLING AT YOUR LEISURE

Stunning views continue below the crystal clear 
waters where marine life is abundant, colourful 
and diverse in the lagoon. The best snorkelling 
spots can be found on the western and southern 
sides of Rarotonga. 

6. WATCH A SUNSET

Nothing beats a striking sunset, as the sky 
erupts in a masterpiece of gold, orange, purple 
and pink perfection. End the day at one of our 
many beach bars that make for wonderful places 
to watch the sunset while you sip on a tropical 
cocktail.

7. HIKE ACROSS THE ISLAND

The Cross Island Trek on Rarotonga is true to 
its name as it does cross the entire island! It’s 
recommended that you begin the trail in the 
North and head South through Rarotonga’s 
mountainous interior. It is recommended to take 
a guided tour to learn about Rarotonga’s flora 
and fauna.

8. SELF GUIDED TOUR

Our easy-to-navigate main road around 
the island allows you to explore Rarotonga 
independently. Look out for our information 
boards of historic significance scattered around 
the island to learn more about the significance 
of each site.

9. MURI NIGHT MARKET

The Muri night market is a great way to curate 
your own dinner from the various food trucks, 
stalls and stands all while mixing and mingling 
with visitors and locals alike

10. MARORO TUNUTUNU & LOCAL CUISINE

Experience the ultimate local cuisine, Maroro 
Tunutunu (BBQ flying fish), found at the 
Punanga Nui market and at road side stalls, 
while immersing yourself amongst the locals. 

~ 7 ~

Things to do
R A R OTO N G A

ONE BIG RESORT

The hub of the Cook Islands, Rarotonga is 
like one big resort! Go right or left around the 
island and start your adventure, you’re never 
too far from a beach, a tour,  a local eatery or 
anything really. You can do as little or as much 
as you like in this little paradise. 

THE ULTIMATE FAMILY DESTINATION 

The perfect playground for kids, switch off 
the screens and recharge your family. Not 
only a destination for romantic couples, family 
togetherness is an important part of Cook 
Islands’ culture and you’ll all be welcomed 
warmly. There’s so much to keep everyone 
entertained, from simple pleasures like crab 
racing on Muri beach or snorkelling in the 
safety of the lagoon to jungle trekking across 
the island or enjoying spectacular cultural 
entertainment.

THE NEEDLE, HIKING AND BEYOND 

Hiking to “The Needle” (Te Rua Manga) in 
Rarotonga is the most famous hike in the 
Cook Islands. As beautiful as it is spectacular, 
this half-day hike starts on the northern side 
of Rarotonga and takes you through the island 
jungle, up along the ridges to incredible views 
of the Pacific Ocean and Rarotonga. Choose 
to continue on the cross-island trek and you’ll 
end up on the southern side of the island, 
where a dip in Papua Waterfall (Wigmores 
Waterfall) is a must.

GETTING AROUND IS SO EASY!

With so much to offer, you’ll be excited to 
learn that getting around our beautiful island 
is as easy as hopping on board a bus travelling 
in either a clockwise or anti-clockwise 
direction. Hire a rental car or jump on the 
back of a scooter and enjoy the wind on your 
face as you cruise around our island enjoying 
both beauty and adventure on tap. It takes 
just 45 minutes to drive around the whole 
island, so you’ll never feel like you’re stuck in 
the same spot.

Why Rarotonga?
LO V E  O U R  L I T T L E  PA R A D I S E

~ 4 ~
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Renew your wows Someday is now
Will it be your

new find or your
closest-held secret?
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BRAND APPLICATION 5.5

Renew your wows Someday is now.

Discover the Cook Islands–a Polynesian paradise of unspoiled beauty: lagoons embraced by 
vibrant coral reefs, secluded beaches, rainforests, waterfalls, and unique birdlife. No buildigs 
taller than a coconut tree, no high-rise hotels, traffic lights, or stop signs—just endless 
beaches and clear turquoise lagoons. With a population of only 18,000, connecting with the 
warm local Māori people is effortless. Everything you need—restaurants, cafes, beach bars, 
gift shops, galleries, and convenience stores—is conveniently nearby, offering a blend of 
timeless charm and modern convenience.

Will it be your  
new find or your  

closest-held secret?

Discover the Cook Islands–a Polynesian paradise of unspoiled beauty: lagoons embraced by 
vibrant coral reefs, secluded beaches, rainforests, waterfalls, and unique birdlife. No buildigs 
taller than a coconut tree, no high-rise hotels, traffic lights, or stop signs—just endless 
beaches and clear turquoise lagoons. With a population of only 18,000, connecting with the 
warm local Māori people is effortless. Everything you need—restaurants, cafes, beach bars, 
gift shops, galleries, and convenience stores—is conveniently nearby, offering a blend of 
timeless charm and modern convenience.
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Digital Advert Examples
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Digital Advert Examples
BRAND APPLICATION 5.6.1
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EDM Examples
BRAND APPLICATION 5.7
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Social Media Examples
BRAND APPLICATION 5.8

Facebook Carousels
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Social Media Examples
BRAND APPLICATION 5.8.1

Facebook Static Posts
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Social Media Examples
BRAND APPLICATION 5.8.2

Instagram Reels
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Video Content
5.9BRAND APPLICATION

When applying the logo to video intros or outros,  
use your best judgment to ensure legibility of the  
logo and tagline. 

If the tagline is not legible when used at the approved 
logo lock up configuration, it is ok to enlarge the tagline, 
but it must be displayed with the main logo.

Animated intros and outros are available for download on 
the Cook Islands Tourism website. See Resources section 
6.0 for download information.
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Resources
6.0

Cook Islands Tourism brand toolkit and creative 
examples can be found on the Cook Islands Tourism 
website.

https://bit.ly/3LbEs0p 

DOWNLOAD BRAND ASSETS

https://bit.ly/3LbEs0p

