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Executive Summary

The survey, conducted from July 2023 to June 2024, analyzed 1,881 responses out of 3,190 collected,
representing 2% of actual visitors with a 9% response rate. Among the respondents, 57% were first-time
visitors, and the average household income was NZD 154,948.

Visitors were primarily attracted by nature attractions, cultural experiences, business opportunities, and
connections with family and friends in the Cook Islands. Overall visitor satisfaction was high, with a rating
of 4.7 out of 5. A substantial 98% of visitors indicated they would recommend Cook Islands to others, and
93% expressed willingness to return.

The average prepaid spend per visitor was NZD 2,462 with an estimated 40% (NZD 984) flowing into the
local economy. In-country spending per visitor per trip averaged NZD 2,197 with an average stay of 8.9
nights. This contributed to a total economic impact of NZD 520 million from July 2023 to June 2024.

Visitors were most attracted to the clean environment, pleasant weather, friendly locals, and the relaxed
atmosphere. On the other hand, they found public services, facilities and infrastructure, the prices of
goods and services, and occasional unfavorable weather to be least appealing. To enhance the overall
visitor experience, suggestions included improving accommodations and services, enhancing public
services and infrastructure maintenance, as well as offering more entertainment, activities, and events.



Background

The July 2023 - June 2024 Cook Islands Visitor Survey is an initiative of the Pacific Tourism Data
Initiative, funded by the Zealand Ministry of Foreign Affairs and Trade (NZMFAT), and is conducted by the
Pacific Tourism Organization (SPTO).

IVS data from July 2023 - June 2024 is analysed to help us understand the visitor experience and gain
insights into tourism recovery the Cook Islands after the border reopening.

The report includes key sections on visitor profiles and characteristics, information and decision-making, visitor
expenditure and satisfaction.

N.B. The visitor emails were collected through the passenger arrival cards completed by visitors on their
arrival into Cook Islands.

N.B. The estimated rate of prepaid expenditure flowing into local economy is 40%, which is observed from other
Pacific Island countries. Further research is warranted to establish more accurate estimates.

All amounts are reported in NZD currency using average rates for the July 2023 - June 2024 period.
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Disclaimer

Reproduction of Material - Information contained within this publication, including all charts, information,
and graphical representations, may be used, reproduced, or published without prior approval from SPTO
and Cook Islands Tourism Corporation (CITC). However, the information source must be explicitly
referenced and acknowledged in all modes of representation.

The survey instrument used to collect data for the July 2023 to June 2024 period was similar, but not
exact, to the survey instrument used in the July 2023 to June 2024 period. New questions were added, a
handful of existing questions were removed, and the response options for some questions were altered. In
those instances where comparisons cannot be made, we report only the results for the July 2023 to June
2024 period.

N.B. All analyses are based on the IVS respondents. No weighting was applied, as the sample data is
representative. Therefore, the IVS respondents were not weighted to the actual arrival data.

Please note that the Pacific Tourism Organization (SPTO) and the Cook Islands Tourism Corporation
(CITC) do not accept liability for any loss or damage incurred as a result of the use of information
contained in this report. Users are advised to exercise their own judgment in the use of any information
provided.



IVS Respondents (July 2023 - June 2024)
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Cook Islands International Visitor Survey
Snapshot July 2023 - June 2024
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Note: The estimated flow-back rate into the Cook Islands for prepaid spend is 40%. With an average prepaid
spend of $2.462 per person per trip, this equates to $984.
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Source Markets: IVS Respondents vs Actual Arrival

Actual IVS
68% 163,552 1,472

arrivals respondents

55%

29%

Source Markets

20%
[o)
4% 0
3%
N
New Zealand Australia North America Europe Other

m Visitor Arrivals ®mIVS

Note: Due to rounding, some totals do not sum to 100%. No weighting was applied, as the sample data is representative..



Top Source Markets
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Respondent Demographics
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Note: % share of IVS respondents. $ in NZD. The average exchange rate to NZD and USD for Jan - Mar 2024 was applied.
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Pu rpOse Of ViSit Q: What was the main purpose of your visit?

77%

Share of Respondents

8%
5%
. 5% 2% 2% 2% 1% 1% 1%
- [ [ I E—
Holiday Visiting Attending a Honeymoon Business or Special event Other Special event Education Volunteering
friends or wedding conference - sporting - cultural

relatives

Note: N=1.876. Due to rounding, total does not sum to 100%



Pre‘"ous VISIts Q: How many times have you been to the Cook Islands not including this recent visit??

57%

29%

Share of Respondents

9%
6%

First time 1-2 times 3-4 times More than 5 times

Note: Due to rounding, total does not sum to 100%.



Length Of Stay (nightS) Q: How many nights did you spend in Cook Islands?

Avg. Length of
Stay

8.9 nights

24%

13%

n% 1%

9%
8%

Share of Respondents

7%

5%
3% 3%
. . =

Less than 4 5 nights 6 nights 7 nights 8 nights 9 nights 10 nights 11 nights 12 nights 13 nights 14 nights 15 nights
nights and more

5%

Note: 31 and 31+ days as outliers were removed for length of stay analysis



Travel Group Size Q: How many people accompanied you on this trip?

Avg. Travel
Companions

38%

Median Travel
Companions

|
|
|
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4 | 18%
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c |
@ 1% | 12%
: 10%
|
| 6%
: 5%
|
|
Solo Traveller 1 2 3 4 5 6 or more

Note: N=1873. Due to rounding, total does not sum to 100%



Travel Companions

68%

Partner/ Spouse

Family members 44%

Friends 18%

Wedding party 2%

Organised group

N
N
N

Other

—
X

Work colleague

—aa e
—
N

Tour group 1%

Share of Respondents

Note: Multiple responses, therefore total does not add up to 100%



Airlines Used for Travel

22 _
\CHl Air New Zealand

AIR NEW ZEALAND

Jetstar* Jetstar

the Airline of the Cook Islands

Ail'Raro llz Air Rarotonga

] HAWAIIAN i Arli
—  AIRLINES.— Hawaiian Airlines
AIRTAHITI NUI Air Tahiti

Note: Multiple responses, therefore total does not add up to 100%

1%

5%

5%

37%

Share of Respondents

58%



Purchasing of Travel

Direct with airline 59%

Online travel website/app (e.g., Booking.com, Expedia, Airbnb, online

(o)
travel agent) 30%

Direct with accommodation 27%

Through an in-store/independent travel agent 19%

Travel arrangements were made by others (business, friends,

(o)
relatives) 9%

Other 1%

Share of Respondents

Note: Multiple responses, therefore total does not add up to 100%



Islands Visited & Avg. Length of Stay Avg. Length of Stay

Q: Which island(s) did you visit?
Q: How many nights did you spend on each island you visited?
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Note: Multiple responses, therefore total does not add up to 100%.
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Information Source

Friends/ Family

Previous visits

Social media (FB, Twitter, etc)
Web search engines (e.g. Google)
Workplace colleagues

Official Cook Islands travel website
Travel agent/ Agency brochure
General travel websites

Magazine and newspaper articles
TV or Radio programmes
Promotion by Air New Zealand
Official Cook Islands Tourism FB page

Travel books (e.g. Lonely planet)

Q: How did you find out about Cook Islands as a destination?

Q: How important was the information source?
Importance

(out of 5) Source

s [ I 5o
= ! ¥
27 [ Y 15%

33 [ D s«

21 [N %

31 [N o

22 [ su%

s |

2.0 .- 4%

15 I 4%

24 [ 4%

25 [ 3%

20 I 3%



Important Promotion/ Advertising Channels that assisted in selecting to
visit the Cook Islands

Recommendation of a friend or acquitance 62%

Especially good fare or package 32%

Online review 23%

Online video 1%

Online advertisement 1%

Recommendatin of a travel agent 7%

Advertising (magazine, newspaper, TV, Radio) 6%
Favorable exchange rate - 5%

An email offer . 3%

Share of Respondents

Note: Multiple responses, therefore total does not add up to 100%



Pre-Travel Perceptions Vs Expectations

A safe place to visit

Warm and sunny weather

Quiet and relaxing atmosphere

Beaches and swimming

Friendly people

Easy to access

Snorkelling and diving

Culture and history

Natural attractions /Eco- tourism /Photography
Responsible tourism values

Affordability

Cuisine

Visiting friends and family in the Cook Islands
Attending an event

Business or attending a conference

Note: New variables for 2023

Q: Rate the bellow’s importance in your Q: Rate the below on whether they
decision to travel to the Cook Islands? met your travel expectations?

1=No Influence to 4=Very Influential 1=Did Not Meet to 4=Exceeded

w B N K B K BB B E R e
NECNEOEBCEBOVEVEVCVECE BB oRooBRVYEYEY
N B2 BN OB OBY OB OB E A
el 1 el MM N I PN MM E NSNER B N AR



Unique Selling Points: Cook Islands vs Competitors (based on Visitor Perceptions)

Q: Please attribute each statement below to the country, Cook Islands or Alternative Destination, that best represents its unique appeal

4 ™ 1 Quiet and relaxing atmosphere [EeIFA 10%
"Responsible tourism” values
Top Friendly people K¥AZA 13%
8 A safe place to visit E¥AA 13%
Warm and sunny weather EJFA 19%
Beaches and Swimming
S Snorkelling and diving
Easy to access KA 21%
Visiting friends and family [W&FA 26%

Affordibility WAFA 30% e

" Bottom 6

It would be beneficial to
Business or attending a conference RJFA 36% place additional
emphasis on these

Attending an event KA 35%

Cuisine ¥R 43% Unique Selling Points, as
Culture and history BER¥A 45% visitors are increasingly
comparing them to those
Natural attaractions/ Eco-Tourism/ Photography A o7 .. of the Cook Islands. ./
- % of Respondents that - % of Respondents that
chose the Cook Islands chose Other Destinations

Note: New variables for 2023.



Other Considered Destinations

Q: When planning your trip, were there other destinations you -

were also contemplating but ultimately chose the Cook Islands? Vs . .
P d Y ” Q: If Yes, choose at most 3 destinations you

considered

Australia

French Polynesia 37%

New Zealand 32%

Indonesia - 5%
Fiji - 5%
Canada - 5%
USA - 5%
Singapore - 5%

Note: Multiple responses, therefore total does not add up to 100%

s o o o o e e S B S e S e B e e e o

/’________________________~\\

&

Share of Respondents

7

/
/

Note: New variables for 2023.

43%

-
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Avg. Prepaid per Person

Prepaid Expenditure per Trip

NZ$2,462

16%

14%

14%

13%

12%

10%

9%

7%

I 4%

$1,000-$1,499 $1,500-$1,999 $2,000-$2,499 $2,500-$2,999 $3,000-$3,499 $3,500-$3,999 Over $4,000

Share of Respondents

$1-$499 $500-$999

Note: NZ dollars.



Prepaid Items

Accommodation 88%

International flights 82%

Domestic transport 31%

Breakfast or meals 28%

24%

Activities

Tours 23%

Other 9%

Share of Respondents

Note: Multiple responses, therefore total does not add up to 100%



In-country Spend Per Person Per Day While in the Cook Islands

Local Spend Per Person Per Day

% of sector NZD UsD
Accommodation 41 100 25
Restaurant, Cafes & Bars 20 48 29
Vehicle Rental 7 16 10
Petrol 1 3 2
Domestic Flight 8 20 12
Public Transport 1 1 0.6
Internet Cost 1 2 1
Water-based activities 4 10 6
Land-based activities 2 6 4
Groceries 5 13 8
Shopping 8 19 1
Other 3 7 4
TOTAL 100 247 n3

Note: Total Economic Impact-Per Trip and Per Day are per-person expenditures and can be used to estimate the total economic impact, through extrapolating to the total number of visitor arrivals during the surveyed period.



Economic Impact - Per Person and Total

Visitor Expenditure Per Person & Total

Jul23-Jun24 Jul23-Jun24
Average Spend Prior to arrival NZD USD
Per Person Per Trip 2,462 1,,501
Flowing into local economy rate - estimated 40%
Per Person Per Trip 984 600
Per Person per Day 110 67/

Average Local Spend

Length of Stay (nights) mean 8.9 nights

Per Person Per Trip 2,197 1,339

Per Person per Day 247 150
Total Economic Impact-Per Trip 3,182 1,939

Total Economic Impact-Per Day 357 217



July 2022 - June 2023 July 2023 - June 2024

NZD 357 MILLION NZD 520 MILLION

FROM VISITORS 127,340 FROM VISITORS 163,522
PREPAID @ @lg

— ==, IN-COUNTRY PREPAID IN-COUNTRY
EXPENDITURE T4 spenD J EXPENDITURE SPEND

$2,476 $204 $2,462 $247

Prepaid per visitor per trip In-country spend per day Prepaid per visitor per trip In-country spend per day

Flowing into X 8.9 nights 40% Flowing into - X 8.9 nights
local economy Average length of iy local economy GEE Average length of
rate stay rate stay

$989 $1,814 $984 $2,197

Prepaid per visitor per trip In-country spend per trip Prepaid per visitor per trip In-country spend per trip

\ J
| e Y
Fﬁ&"gl""c $2,803 per visitor per trip Fﬁ&hgwc $3,181 per visitor per trip
$315 per visitor per day $357 per visitor per day

Note: NZ dollars. All amounts are per person
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Visitor Overall Satisfaction \ e
vg. Overall Satisfaction
4.7

77%

Share of Respondents

18%

4%
% % ]
2 3 4 Very Satisfied (5)

Very Dissatisfied (1)

Note: Due to rounding, some totals do not sum to 100%



Satisfaction with Travel Experience

Q: How satisfied were you with the following?

The friendliness of the people in the Cook Islands 4.7

The overall level of service in the Cook Islands

A
U

A
U

The information that was available when planning this trip

The experience of visiting the information centre

A
U

A
u

The information that was available while in the Cook Islands

H
N

Airport departure experience

Airport arrival experience

»
N

The experience of renting a vehicle 4.4

The quality of accommodation 4.3

The frequency of air transport within the Cook Islands 4.3

The experience of using public transport 4.2

The cost of accommodation 4]

Scale: 1-Very Dissatisfied to 5-Very Satisfied



Satisfaction with Activities

Water-based activities

l,— ------------------------------------------------------------------------ "\\ ”
f 11
! [
! [
I . . i
] Satisfaction Participation 1
i . i
| visiting the beach  4.g | N RN - !
| i
o [
i — 3
I
i . n
; snorkelling 4.6 [ [ EEEEEEEEE ¢ H
I [
| TP = — }
I [
| avains 4o [ < I
i i
i Stand Up Paddle Boarding 4.6 ._ 23% i
! [
! [
| SOV P —— |
I
! [
1 Fishing - Deep Sea 4.2 1% i
| o I
H Whale watching 4.4 .- 10% i i
I
! [
H Scuba diving 4.3 .- 9% ii
I
! [
H Ocean cruise 4.6 .- 9% ii
I
! [
H Fishing - Bonefishing 4.0 .. 5% i i
I
i i
i Kitesurfing = 4.1 .. 5% "
| i
| I

Note: Multiple responses, therefore total does not add up to 100%

Q: How satisfied were you with the following?

Land-based activities

Satisfaction Participation

Restaurants, bars and cafes 4.5 I_ 98%
Treks and trails 4.5 I_ 35%
4WD adventures 45 I- 17%
Cycling 43 I- 17%
Sporting events | 4.5 I- 17%

O e o o o



Satisfaction with Activities

Q: How satisfied were you with the following?

Arts and Cultural Activities Shopping activities

l,— ------------------------------------------------------------------------ -.\\.'l— ---------------------------------------------------------------------------
1 n
1 n
: n
! Satisfaction Participation E : :
: i Satisfaction Participation
1
H n Local produce e.g. coffee, coconut oil etc = 4.5 77%
| :
n
n
| T :
' n
n
: Island celebrations or events 4.7 I_ 37% =
n
| :
n
i Cultural tours 4.7 I_ 34% i Localarts | 4.4 I_ S1%
n
i i
I n
i Meal at a Cook Islander’'s home 4.8 I- 25% E Pearls 4.4 I_ 37%
n
| :
I Church on Sunday 4.7 I- 24% n
i - Spa and/or beauty therapy 4.5 I- 34%
| :
! Dance / language / art classes 4.6 I- 20% H
n
i = Tattoo services 4.4 I. 7%
n
i Tumunu on Atiu 43 II 5% H
i i
! n
T o o e o _

Note: Multiple responses, therefore total does not add up to 100%

i



Socio-Cultural and Environmental

Awareness
Q: During your trip to the Cook Islands, to what extent did you "I am willing to contribute to a tourist visitor levy aimed at
take sustainability, which includes the environment, the local supporting social, environmental, and cultural regeneration in
community, and the culture, into account when deciding what the Cook Islands, because | believe that tourism can have a
activities to do, things to buy, or services to use? positive impact, and | want to be part of the solution”

23%

Always 22% Strongly agree

Most of the time Agree 42%

Sometimes 23% Neither agree nor disagree 21%

Rarely Disagree

Never

Strongly disagree

Not sure

Not sure

Share of Respondents Share of Respondents



Most Appealing Aspects

Environment, cleanliness & weather _ 51%
Local people | -
Relaxed atmosphere _ 21%
Activities, attractions and entertainment, events _ 21%
Food and beverage _ 9%
Un-commercial - 6%

Overall good experience - 6%

Culture - 5%
Convenience and safety - 5%
Public services and facilities and infrastructure - 3%
Accommodation - 2%
Emotional connection . 2%
Level of service . 2%
Family or friends . 2%

Family friendly or safe destination . 2%

Share of Respondents
Note: Total response N=1,524. Multiple responses, therefore total does not add up to 100%
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Quotes for Most Appealing
Aspects of the Cook Islands

+ A new and diverse culture | didn’t know much about, the sights and
scenery, the amazing people willing to go out of their way to help
people no matter what.

+ Absolutely everything lovely people and beautiful place. | could
happily live in the Cook Islands and would come back in a heartbeat.

+ Access to beautiful beaches, not a lot of people and tourists, friendly
and relaxed islander vibes, good food.

+ All locals had a high regard and respect in all contact cases in all
class of employees and associates.

+ Always the local music is fabulous. How good would it be to have
local music piped instead of whatever it is that gets played in a lot of
venues.

1
1
1
1
1
1
absolutely :
1
1
1
1
1
1
1
1
1
1
1
1
1
1
: +  Culture and how you become immersed within the lifestyle of the
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
lﬁ

i elcoming
accgmuuatmn fandscane

=
sum == s=

'Bs':.%:.?.!".i;
— ,_.,mce
rarounis = S 5“3_ HEE&

love ‘p ni
iamllll?:u Iﬂ“ B-— grea

accomodation
Wonderul

people of the Cook Islands, everything is carefree, and people are
friendly and welcoming to all.

+ Ease of touring the island and going well anywhere. generally, very
easy.

+  Everything was simple, no currency exchange, simple car booking,
trusting locals, we were independent but supported when needed.

+  Everything. The relaxed nature of everything, the beauty and
friendliness was amazing. And we have a gluten free child, the
number of options was fantastic.

+  Overall laid-back attitude of the island and its people was perfect for
us! The snorkeling was amazing.

market i i

saie _ mnease

i
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Least Appealing Aspects

Public services and facilities and infrastructure || EGKTKcNNRGNGNGNGNGNGNGNGEGEEEEEEEEEEEEE
Price of goods and services | R © 5
Poor weather | <95
Food and beverage [N /9

Stray animals and bugs | N 79
Rubbish and natural environment care || KGN
Accommodation || KGN -
Airport experience and flight related issues || EGTcGcGNTTEEEGEGEGEGEEE 2

Attractions and activities || GGG
Customer service || GGG 3%
Too Touristy | GG 2%
Rental cars or scooters || EGTcGGEEN 2%
Safety & Health | GG 2%
Business opening hours | G 2%
Shopping experience || TG 2%
Local people |G 2%
Lack of information || G0 1%
Other N 1%

Overall bad experience [l 1%

Note: Total response N=1416. Multiple responses, therefore total does not add up to 100%

Share of Respondents



Quotes for Least Appealing
Aspects of the Cook Islandsg 9

¢
: + Hotels are outrageously over-priced. We could get much better

: quality and service for lower prices in Fiji, French Polynesia, the

: Maldives, and many other tropical destinations. Also, the snorkeling
| was shockingly bad. Most corals were bleached or dead, which was

: surprising, given that this is such a remote part of the Pacific. Also,

1 there were relatively few fish compared to other tropical

: destinations, including many other islands in the Pacific. (For

: example, the snorkeling and diving in Fiji are amazing! So, the Cook
: Islands were really disappointing in this respect.)

: + The local people are so rude, the service, the food was bad. Nothing
1 like when we were last there in 2008. The cost of everything vs

: quality. Guided tours were rushed and not good value for money.

: + Access to fresh produce and good fish ,island food. Need to

: promote selling of produce on the roadside or markets. Limited and
: hard to find island food. Too much chips on cafe and restaurant
i
1
1
1
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1
1
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menus. Highlight the nice island food more please.

+ Air new Zealand and their incapacity to link timely connections
from Australia. This put a real dampener on the lead up to the
holiday, changing flight times and ridiculous waiting periods in
Auckland. Then delays coming home. | absolutely loved the Cook
Islands. But the carrier is not helping tourism.

+ Burning of garbage on rural properties, it smells and smolders for a
long time. Access to the beaches not clearly marked, | felt like |
was walking through someone’s yard. roads and pavements not too
good.

+ Decaying/deteriorating Chinese Lighting installations. Rusting,
nonoperational and an eyesore!

+  Public transport - it was inconsistent and infrequent. | want not to
have to hire a car but only take taxis when needed.
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Suggestions for Improvement

Accommodation | EEEEG— R, %6
Public services and infrastructure || KGN
Entertainment, activities, transport || EKGKTNcNEGGGEEEEEEE
Airport experience and flights || IEGKTcTcNGNGGEGEGGEEEEEEEEEEEEEE
Food and drinks quality and price (availability) || EKGTcTNGGGGNEEEE
Better information needed || EGKGTTNNNGEGEGNGEGEGEGEEEEEEEEEEEEEEEEEEEE (O
Local people,standards of service || EGKTNNGGGGEGEGEEGEEEEEEEEEEEEEEEEE 5
Value for money |G 79
Weather [N -/
Environment, safety and animals || GG -2
More local handicrafts and products || G 5
stray animals || GG 2%
Car or scooter rental || GG 3%
Business opening hours || GGG 3%
Less foreigner influence |GGG 3%
Law and legislation || GGG 3%

Stayed longer, visit more places || IEGTGcGcIGIB@ 2%
Easy outer island access [l 1%

Separation from cruise passengers [} 0.2%

Share of Respondents
Note: Total response N=476. Multiple responses, therefore total does not add up to 100%



Quotes for Suggestions for
E E Improvement

+ A little more self-contained services in the accommodation and slightly
cheaper prices at the supermarket would have been good for a long stay with
9 people.

Access to island food and fresh produce, coconuts, veggies during the week

and at market, roadside. People want to experience island food more not just

European food.

+ Aijrport needs expanding. the que when a B777 arrives are too much and
consistent airport transfers.

+ Better service, especially at big hotels like Pacific Resort, where a lot of
employees just didn't seem to care, even though we were paying more than
$1000 per night (five times as much as we pay elsewhere in the world!

+  Better servicing of rooms, better upkeep of rooms ( outside doors didn’t lock)
and better food at resort, with better cleanliness.

+ Dog control. We love dogs and we befriended the dogs near our
accommodation, but the dogs are overly territorial and would chase and bark
at us. For this reason, it wasn't safe to walk around, even during the day. We
had to hire a car to get around this.

+ Ease in obtaining access to Wi-Fi or network connections. Many trips to the
airport with limited hours of service and SIM card limitations made staying
connected on the islands very difficult.

+ 1 didn’t like the over commercialism of the turtles and the snorkeling. It was
sad to see locals anchoring boats on reef, moving clams and having too many
people in the water near turtles.

+ [t is hard to get/find a map of Rarotonga itself. There seems to be only one
map and that was not freely available apart from online. Would have liked to
see more detailed updated maps of Rarotonga available online and at the
airport itself upon arrival. There were no maps at the airport upon arrival -
there really needs to be.

+
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Willingness to Visit Outer Islands

No
3%

Aituitaki 89%

Atiu

30%

Mangaia 20%

Manihiki 17%

Mauke 16%

14%

Pukapuka
13%

Mitiaro

Penrhyn 12%

Share of Respondents

Note: Multiple responses, therefore total does not add up to 100%



Future Motivations

Q: How likely would you return to the Cook Islands?

Share of Respondents

3%

Very Unlikely
M

Note: Total response N=1,488

3%

2

12%

i .
3 4

73%

Very Likely
€))

Quotes: Reasons to not return

We have been to Cook Islands so many times it is always our first
choice. | have advised so many friends to visit | give everyone a mini
map etc. | basically market the Cooks but last time our departing flight
was delayed by 6hrs which meant arrival in Auckland at lTam. We were
put in an airport hotel for 4hrs then an early flight to Christchurch. My
husband needed a wheelchair at the airport it was a nightmare. Even
though | will still recommend the Cooks I'm sad that | won’t make the
trip again until there is a direct flight from Christchurch for people
from the South Island.

Was way too expensive for such little to do with children. It felt more
of an Adult accommodating country.

Very expensive for little value experiences. Was also very dated.

Very boring and overpriced place and polluted water in the lagoon.
Too far from France and too expensive trip but we really enjoyed our
stay.

Too expensive for what you get in accommodation/ meals etc. No
need to return. Other places to visit.

This was a wonderful but once in a lifetime experience due to our age
and the distance from UK.

Not happy travelling Jetstar took 22 hours from when we left home to
arrive at resort 7am and then be told we couldn’t go to our room until
2pm afternoon.

Many other destinations available. Personally prefer the Asian
Beachside locations that offer better value for money.

[ had a wonderful holiday. The people were amazing. The island was
beautiful but the accident | had there has affected my life. It was an
unfortunate accident but could have been prevented if maintenance
was carried out. | think for the price of going there it's a once in a
lifetime trip.

Didn’t enjoy the food rental was really dangerous. Accommodation
dated. Some money needs to be spent in the Cook Islands remodeling.



Future Motivations

Q: How likely would you recommend the Cook Islands?  ------mmmm e e e e
Quotes: Reasons to not recommend
84% +  The value of going to the Cook Islands is much worse than the value of

going to other Pacific islands like those in Fiji and French Polynesia. We
stayed in much better hotels in Fiji and French Polynesia for maybe 30
percent of the price of our hotels in the Cook Islands.

+  Overpriced. Poor quality. Cold. Windy. Disappointing service.

+  Overpriced, complicated return flight (via New Zealand), but nice tropical

I I
[ [
[ [
[ [
[ [
[ [
[ [
[ [
[ [
[ [
[ [
[ [
[ [
[ [
[ [
[ [
[ [
a I , |
8 : weather and warm water in the lagoon. :
© [ [
S : + Did not enjoy the experience, we have travelled to many countries and :
Q I destinations within Australia and would recommend others, especially if I
$ : they are not as financially sound as we are, to spend their money :
9_: [ travelling Australia or go to Bali for a 3rd of the price. I
[ [
(@]
[ [
Q : +  Better islands to go to with more things to do and more luxury. :
(8}
c | |
wn : + [ mostly enjoyed the swimming and weather, but you can find that in :
I many islands. [
[ [
[ ) . . [
I + To expensive, Fiji has more entertaining resorts then just a pool. [
1% : :
: +  Very miserable experience. :
3% [ I
1% 1% ° I [
Very Unlikely 2 3 4 Very Likely
M (5)

Note: Total response N=1,489
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